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MEET YOUR AUDIENCE
Our Demographic

17,000

Reach Across Canada Highly Educated
62% 

of CPA members are 44 years  
in age or younger

Becoming a  
physiotherapist requires a  

master’s degree.

More than  

3,200
student members

70% 
of CPA members are female

CPA members  
across Canada2,000

CPA members are clinic owners

Acupuncture
Animal Rehabilitation
Cardiorespiratory
Global Health
Leadership

	 Neurosciences
	 Oncology
	 Orthopaedic
	 Paediatric
	 Pain Science

Private Practice
Seniors’ Health
Sport Physiotherapy
Women’s Health

Areas of Specialty
Special interest and clinical 
practice Divisions14
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CPA AUDIENCE ENGAGEMENT
Social  

Engagement 14,850 Followers
18,750 Followers

28,000 Followers

9,200 Followers

monthly
website 
pageviews

Digital Magazine
Please email advertising@physiotherapy.ca for more information 
about advertising in Physiotherapy Practice magazine. 

Website Traffic

135k
Average of

Newsletter
Engagement

54.4%
average open rates  

on our What’s Moving newsletter  
(even higher on other emails)

members on the 
CPA’s mailing 
list that span 
across Canada

13k
Over

Digital A Physiotherapy 
Practice Sneak  
Peek Publication 
November/December 2020
Volume 10, Special Issue

IN THIS ISSUE

•  Physiotherapy Practice Goes Digital
•  Strength in Our Numbers
•  CPA Awards 2020

PLUS: Congress 2021 Goes Virtual
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Print Media
Physiotherapy  
Canada Journal  
has a reach of

Volume 73  •  Number 1  •  Winter 2021
Pages 1–106

Physiotherapy Canada

Physiotherapy Canada
Advancing health through scientific inquiry and knowledge translation
Pour l’avancement de la santé par l’enquête scientifique et la transmission du savoir Volume 73  •  Number 1 • Winter 2021

Official Journal of the Canadian Physiotherapy Association
Revue officielle de l’Association canadienne de physiothérapie

20 GRAMS AT A TIME

Learn more at: parkerlabs.com/thermasonic ISO 13485:2016

 Thermasonic is a registered trademark of Parker Laboratories, Inc.
The sound choice in patient care is a trademark of Parker Laboratories, Inc. 

Designed around 20 gram packettes 

of ultrasound gel, Parker’s newest warmer 

adds comfort to our single use packettes' 

long list of bene�ts.

Like our other Thermasonic Gel Warmers, 

advanced microprocessor technology allows 

for custom temperature control, while a 

powerful heating element brings 20 packettes 

of gel to temperature quickly and e�ciently. 

Engineered for performance, durability 

and control.  

The NEW Thermasonic® Gel Warmer
For Single Use Packettes

AD-83-2 REV 0®

Warming up Ultrasound

© 2019 Parker Laboratories, Inc.

AD-83-2 REV 0_ThermasonicPacketteGelWarmer Physiotherapy Canada-November 2020 Issue 7-8-20.pdf   1   7/8/20   1:43 PM

Highlights
Guest Editorial  
Transforming the Provision of Physiotherapy 
in the Time of COVID-19: A Call to Action for 
Telerehabilitation / Transformer les services de 
physiothérapie à l’ère de la COVID-19 : un appel à
l’action pour la téléréadaptation
Articles  
•  Knee Osteoarthritis: An Investigation into the Clinical 

Practice of Physiotherapists in Canada by B.J. Tittlemier, 
K.D. Wittmeier, D.B. Robinson, and S.C. Webber 

•  Making Decisions about Service Provision for Clients 
with Low Back Pain: Perspectives of Canadian 
Physiotherapy Professionals by T. Orozco, M. Laliberté, 
B. Mazer, M. Hunt, B. Williams-Jones, and D. Ehrmann 
Feldman

•  Concussion Management Practices for Youth Who Are 
Slow to Recover: A Survey of Canadian Rehabilitation 
Clinicians by D.M. Dobney and I. Gagnon

Fifth Issue in a Special Series on Pediatric Physiotherapy: 
A Celebration of the Breadth of Our Practice 
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WHAT IS YOUR GOAL?
We will work with you and your goals to ensure you are advertising through the correct channels.

Send us an email to set up your customized package at  
advertising@physiotherapy.ca

Education Maximum
Exposure

Social
Responsibility

Build Your
Brand

Sponsor an evidence-informed  
webinar on a topic relevant  

to physiotherapists.

Ensure your brand is at the top  
of their minds with exclusive  

inclusion in the CPA’s membership 
renewal communications  

(August-September).

Show your support of  
physiotherapy research and  

education by becoming a  
Corporate Sponsor of the  
Physiotherapy Foundation  

of Canada (PFC).

We are happy to discuss  
a bespoke brand campaign for  

you and sponsorship opportunities 
at the CPA’s events.

mailto:mailto:advertising%40physiotherapy.ca?subject=
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Digital Advertising Opportunities
CHOOSE YOUR CHANNELS

Promote your message on the CPA’s 
new professional development platform.

         Emails to Members
Put your message in any, or all, of the 
CPA’s two national monthly e-newsletters:  
Classifieds & What’s Moving at the CPA, 
or even sponsor your own e-blast.   

12x/year 15k reach

       CPA Website
Get your message front and centre  
on the CPA’s website. New positions 
and opportunities available.

135k reach/month

         Sponsored Webinar
Speak to CPA members directly  
on a topic of your choice. 
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CPA Publication Advertising
CHOOSE YOUR CHANNELS

Physiotherapy Practice
Physiotherapy Practice is the CPA’s digital 
member magazine and serves as an 
important source of news, information,  
and updates in the profession. It reaches  
all CPA members across Canada.   

4x/year 15k reach

Physiotherapy Canada
Physiotherapy Canada is a peer-reviewed 
journal that gives direction to clinical science 
and reasoning, knowledge translation,  
therapeutic skills, and patient-centred care.

4x/year 15k reach

Volume 73  •  Number 1  •  Winter 2021
Pages 1–106

Physiotherapy Canada

Physiotherapy Canada
Advancing health through scientific inquiry and knowledge translation
Pour l’avancement de la santé par l’enquête scientifique et la transmission du savoir Volume 73  •  Number 1 • Winter 2021

Official Journal of the Canadian Physiotherapy Association
Revue officielle de l’Association canadienne de physiothérapie

20 GRAMS AT A TIME

Learn more at: parkerlabs.com/thermasonic ISO 13485:2016

 Thermasonic is a registered trademark of Parker Laboratories, Inc.
The sound choice in patient care is a trademark of Parker Laboratories, Inc. 

Designed around 20 gram packettes 

of ultrasound gel, Parker’s newest warmer 

adds comfort to our single use packettes' 

long list of bene�ts.

Like our other Thermasonic Gel Warmers, 

advanced microprocessor technology allows 

for custom temperature control, while a 

powerful heating element brings 20 packettes 

of gel to temperature quickly and e�ciently. 

Engineered for performance, durability 

and control.  

The NEW Thermasonic® Gel Warmer
For Single Use Packettes

AD-83-2 REV 0®

Warming up Ultrasound

© 2019 Parker Laboratories, Inc.

AD-83-2 REV 0_ThermasonicPacketteGelWarmer Physiotherapy Canada-November 2020 Issue 7-8-20.pdf   1   7/8/20   1:43 PM

Highlights
Guest Editorial  
Transforming the Provision of Physiotherapy 
in the Time of COVID-19: A Call to Action for 
Telerehabilitation / Transformer les services de 
physiothérapie à l’ère de la COVID-19 : un appel à
l’action pour la téléréadaptation
Articles  
•  Knee Osteoarthritis: An Investigation into the Clinical 

Practice of Physiotherapists in Canada by B.J. Tittlemier, 
K.D. Wittmeier, D.B. Robinson, and S.C. Webber 

•  Making Decisions about Service Provision for Clients 
with Low Back Pain: Perspectives of Canadian 
Physiotherapy Professionals by T. Orozco, M. Laliberté, 
B. Mazer, M. Hunt, B. Williams-Jones, and D. Ehrmann 
Feldman

•  Concussion Management Practices for Youth Who Are 
Slow to Recover: A Survey of Canadian Rehabilitation 
Clinicians by D.M. Dobney and I. Gagnon

Fifth Issue in a Special Series on Pediatric Physiotherapy: 
A Celebration of the Breadth of Our Practice 

Digital A Physiotherapy 
Practice Sneak  
Peek Publication 
November/December 2020
Volume 10, Special Issue

IN THIS ISSUE

•  Physiotherapy Practice Goes Digital
•  Strength in Our Numbers
•  CPA Awards 2020

PLUS: Congress 2021 Goes Virtual
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Issue Closing date

January - March March 29, 2023

April - June May 1, 2023

July - September September 20, 2023

October - December December 6, 2023

Issue Closing date Mailing date

75.1 October 24, 2022 February 2023

75.2 January 31, 2023 May 2023

75.3 May 3, 2023 August 2023

75.4 August 1, 2023 November 2023

76.1 -- --
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CPA’s Career Centre
Looking for a fantastic candidate for a job opening? 
Post your listing on the CPA’s Career Centre at: 
physiotherapy.ca/career-centre

All job postings will be listed on the CPA website 
for either 30, 60 or 90 days, with all LIVE postings 
added to the CPA Classifieds eblast going out to 
over 15k CPA members each month.

CPA Career & Event Listings
CHOOSE YOUR CHANNELS

There is no better place to advertise your events or job postings than with the CPA.

CPA’s Course & Event Listings
Are you promoting a course or event? Make sure to 
post it on the CPA’s Events Calendar at 
physiotherapy.ca/education-events/courses-events/

All of event postings will be listed on the CPA 
website for either 30, 60 or 90 days, with all LIVE 
postings added to the CPA What’s Moving eblast 
going out to over 15k CPA members each month.

http://physiotherapy.ca/education-events/courses-events/
http://physiotherapy.ca/education-events/courses-events/ 
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2023 PRINT SPECS & DATES
Print specifications

TRIM+BLEED
8.75” Wide

11.25” Deep

NO BLEED
8” Wide

10.5” Deep

DOUBLE PAGE SPREAD
Trim - 17 x 11”

Bleed - 17.25 x 11.25”

1/2 PAGE
8” Wide

5.125” Deep

1/4 PAGE
3.875” Wide
5.175” Deep

TRIM+BLEED
8.375” Wide

11.125” Deep

1/2 PAGE
7.625” Wide
4.9” Deep

1/4 PAGE
3.75” Wide
4.9” Deep

Tip:

Advertisers are encouraged to provide
their website URL or other relevant links
to their product for inclusion in the 
digital magazine or online version of 
the journal.

Note: The acceptance of an advertisement does not 
represent an endorsement by the CPA. The CPA reserves 
the right to refuse any advertisement that does not meet 
CPA policy or standards, or that is inconsistent with 
publication style and/or content.

All images must be in press-ready  
PDF format:

       Fonts embedded/converted to outlines

     Document colour mode: CMYK

     Photos: 300 DPI

     Safety margin of .375” on all 4 sides

Volume 73  •  Number 1  •  Winter 2021
Pages 1–106

Physiotherapy Canada

Physiotherapy Canada
Advancing health through scientific inquiry and knowledge translation
Pour l’avancement de la santé par l’enquête scientifique et la transmission du savoir Volume 73  •  Number 1 • Winter 2021

Official Journal of the Canadian Physiotherapy Association
Revue officielle de l’Association canadienne de physiothérapie

20 GRAMS AT A TIME

Learn more at: parkerlabs.com/thermasonic ISO 13485:2016

 Thermasonic is a registered trademark of Parker Laboratories, Inc.
The sound choice in patient care is a trademark of Parker Laboratories, Inc. 

Designed around 20 gram packettes 

of ultrasound gel, Parker’s newest warmer 

adds comfort to our single use packettes' 

long list of bene�ts.

Like our other Thermasonic Gel Warmers, 

advanced microprocessor technology allows 

for custom temperature control, while a 

powerful heating element brings 20 packettes 

of gel to temperature quickly and e�ciently. 

Engineered for performance, durability 

and control.  

The NEW Thermasonic® Gel Warmer
For Single Use Packettes

AD-83-2 REV 0®

Warming up Ultrasound

© 2019 Parker Laboratories, Inc.

AD-83-2 REV 0_ThermasonicPacketteGelWarmer Physiotherapy Canada-November 2020 Issue 7-8-20.pdf   1   7/8/20   1:43 PM

Highlights
Guest Editorial  
Transforming the Provision of Physiotherapy 
in the Time of COVID-19: A Call to Action for 
Telerehabilitation / Transformer les services de 
physiothérapie à l’ère de la COVID-19 : un appel à
l’action pour la téléréadaptation
Articles  
•  Knee Osteoarthritis: An Investigation into the Clinical 

Practice of Physiotherapists in Canada by B.J. Tittlemier, 
K.D. Wittmeier, D.B. Robinson, and S.C. Webber 

•  Making Decisions about Service Provision for Clients 
with Low Back Pain: Perspectives of Canadian 
Physiotherapy Professionals by T. Orozco, M. Laliberté, 
B. Mazer, M. Hunt, B. Williams-Jones, and D. Ehrmann 
Feldman

•  Concussion Management Practices for Youth Who Are 
Slow to Recover: A Survey of Canadian Rehabilitation 
Clinicians by D.M. Dobney and I. Gagnon

Fifth Issue in a Special Series on Pediatric Physiotherapy: 
A Celebration of the Breadth of Our Practice 

Polybag inserts, fly 
sheet, mailing sheet  
and advertorials are 
available by request.

Physiotherapy Practice Print Specs

Physiotherapy Canada Print Specs
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PD Marketplace

SQUARE BOX 
300px by 250px

BANNER 
728px by 90px

 

      E-newsletter Closing Dates
Classifieds 	 What’s Moving 
Second Tuesday 	 Fourth Tuesday 
of every month	 of every month  
*�There is no CPA What’s Moving eblast in December

 
      Email Distribution
Classifieds 	 What’s Moving 
Second Thursday 	 Fourth Thursday 
of every month	 of every month

     Web Ad Closing Dates
The 26th of every month for the 
following month.

2023 PRINT SPECS & DATES

E-newsletters

CPA Header
Header banner

Mid page

Leaderboard

CPA articles

HEADER BANNER 
728px by 90px

MID PAGE 
728px by 90px

SQUARE BOX 
300px by 250px

LEADERBOARD 
728px by 500px

Square 
box

Square 
box

CPA articles

Digital Ads - Layout Options

Physiotherapy.ca

SQUARE BOX 
300px by 250px

BANNER 
728px by 90px

Ad Sumbission
Deadlines
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GET CLOSER TO THE CPA’S MEMBERSHIP

Sponsored Post in 
the CPA’s What’s 

Moving Eblast

Sponsored
Webinars

Sponsored  
Social Posts*

Add a short sponsored article to 
the CPA’s What’s Moving Eblast

Speak with a group of  
members on a topic of interest  

to physiotherapy. 

Promote your brand on the CPA’s 
vast social channels.  

 
*The CPA reserves the right to  

choose social advertisers

15k
reach
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ADVERTISING PRICE LIST
Digital Advertising

Ad Placement 1x 2x 3x 12x

Square Box $2,000 $1,700 $1,625 $1,550

Banner $1,500 $1,300 $1,200 $1,200

Website Home Page

Ad Placement 1x 2x 3x 12x

CPA Carousel Advert* $3,000 N/A N/A N/A

Square Box $1,500 $1,200 $1,125 $1,050

Banner $1,000 $800 $750 $700

PD Marketplace

Ad Placement 1x 3x 6x 12x

Sponsored Post* $2,000 $1,700 N/A N/A

Header Banner $600 $450 $420 $390

Mid Page $500 $375 $350 $325

Leaderboard $200 $150 $140 $130

Square Box $100 $75 $70 $46

E-Newsletters

*Only 1 per year – selected CPA Partners Only

*Advertisers are limited to one advert every 2 months
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ADVERTISING PRICE LIST
Publication Advertising

Ad Placement 1x 2x 4x 6x

1/2 Page $1,433 $1,390 $1,362 $1,290

Full Page $2,205 $2,139 $2,095 $1,985

Inside Front Cover $3,087 $2,994 $2,933 $2,778

Inside Back Cover $3,807 $2,994 $2,993 $2,778

Outside Back Cover $3,308 $3,208 $3,142 $2,977

Physiotherapy
Practice  

Virtual Member Magazine

Ad Placement 1x 2x 4x 6x 8x

1/2 Page $1,365 $1,338 $1,310 $1,283 $1,229

Full Page $2,100 $2,058 $2,016 $1,974 $1,890

Inside Front Cover $2,940 $2,881 $2,824 $2,767 $2,712

Inside Back Cover $2,940 $2,881 $2,824 $2,767 $2,712

Outside Back Cover $3,150 $3,086 $3,025 $2,965 $2,905

Physiotherapy
Canada  

Scientific Journal
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ADVERTISING PRICE LIST
Other Advertising

Ad Placement 1x 3x 6x

Sponsored Webinar Advert $3,500 $2,500 $1,000

Sponsored Webinar* $5,000 N/A N/A

Sponsored Webinar

CPA Members Listing Unit Unit Cost

30 Day Member Standard Listing $300

60 Day Member Standard Listing $450

90 Day Member Standard Listing $600Career Centre 
Listings

Commercial Standard Commercial Combination Member Standard Member Combination

30 Days - $300 30 Days - $950 30 Days - $200 30 Days - $850

60 Days - $400 N/A 60 Days - $300 N/A

90 Days - $500 N/A 90 Days - $400 N/A

Event Listings

*Limited number of webinars per year.

Featured adverts are an extra $100 per month

Non-CPA Members Listing Unit Unit Cost

30 Day Member Standard Listing $600

60 Day Member Standard Listing $900

90 Day Member Standard Listing $1,200
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Looking for a unique opportunity?
 

Allow us to create a customized package to suit your marketing objectives and budget.
Send us an email at advertising@physiotherapy.ca.

mailto:advertising%40physiotherapy.ca?subject=

